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TOURISM
(Law of RI No. 10 Year 2009, dated January 16, 2009)

WInllHE BlESSING OFlliEONE AND ONLY GOD

PRESIDENT~11iE REPUBUCOF INDONESIA,

COnsidering:

a. that the condition of nature, the flora. and fauna,

as gifts of the One and Only God, and heredity

from the olden times, historical heredity, arts,

and culture that belongto the Indonesian nation

constitute resources and capital for development

of tourism for the improvement of the prosperity

and welfare of the people as contained in the

1945 Constitution j
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b. thatthefreedom to traver andmake useof the oppor­

tunityIn the form d tourism oonstitUtes part r:J the hu·

man rights;

c. thattourism is integral partof the nation deve'opment

carried out systematicaJJy..planned, intPgrMedly,. ron·

tinuously and with responsible by keep providing pro­

tection to reJlgjoUs value, theaJJture existing WithJn the

community, preservation and the quality of the IMng

environmentl andinre1estof the nation;

d. that OOJe!opmentof tourism is needed to motivate~ual

opportunity to run business and toattain benefit dl-.::l \.IJ be



capabte to encounter dlallengeson the change to liv­

ing locally, nationwide, am globally;

e. that law No.9 Year 1990(BN No. 5045 pages IB-.aB)

concerning Tourism is no longerjustify with the de­

mandandgrownof tourismso that it needs to be re­

placed;

f. that based ontheconskleratlcn referred to 1n letters a,

b, c, d; and e, It is necessary to establish a laW on

Tourism;

In view of:

Artides20 and Pasal 21of the 1945Constitution

of theState of theRepublic of Indonesia Year 1945 (BN No.

7152 pages 14A-23A);

With the JointApproval of the

HOUSE OFlHE PEOPlE'S OFl'HE REPUBUC OF INDONE­

SIA

I«J

lHE PRESIDENTOFlHE REPUBllC OF INDONESIA

o Eel Des:

To stipulate:

A LAW ON TOURISM.

OiAPl1:RI

GENERAt PROVISION

Artide 1

What ismeantin this Lawby:
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1. Tourshallbe traveling activities exercised I7f anyper-

son or a group ofpersone by visiting oertain!Jlace;, for

recreation, personal development, or studying the

uniQueness ofattrac:tlon of the tour made wlhin a pe­

riod of temporary time.

2. Tourist shall be the person exerdsU1ga tour.

3. Tourism shall be varioUsldnds of touractMties sup­

ported by various fadlities and services provided by

the community, 8nt:repren8urs, GOwmmentMdRe­

gionaI Goverrment.

4. Tourism matter shall beall activities relating to tour­

ism in the form multldlmention and multidiscipline

emerging as. the object of the need of every persall

and the oountry as well as interaction between the

tour15l aJKI the IocaJ community, among the tourists,

the GcM!rnment, Regional Government, andEntrepre-

neurs.

5. Tour attraction power shall be all matters haVing

uniqueness, beauty, and value in thefprm of va­

riety natural wealth, culture, and the man made

product as the target or objective of the tourists

visit.

6~ Areaof tourismobject hereinafter~·to asTour­

ists Destination shall be geographic zone existing in

oneor moreadministrative regions wherein attractive

resourcesto tourists, publicfacilities, accessability, and

interrelated .



interreeted and mutually frt: out eachother exist in

order to ao:ompllsh the deslred tourlsm resources,

7. Touri!;t11 hILco.l~c;. <;hall be business providing goods

and/or services to fulfill tourist needsand implemen­

tation of tourism.

8. Tourism Entrepreneur shall be any person or groupof

persons exen:islng tourism business adivities.

9. Tourism Industry shall be Interrelated group of tourist

businesses in the context of producing goodsand/or

services for thefulfillmentoftourist needs In the imple­

mentation of tourism.
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13. Central Government hereinafter referred to as Gov­

emment, shall the President of the Republic of Indo­

nesia that holdsthe powerover administration of the

State of the Republic of Indonesia as referred to in

1945 Constitution of the Stateof the Republic: of Indo­

nesia.

14. Regional Government shall be the Governor,

Regent or Mayor and regional instruments as

Implementing elements of regional admtnlstra­

tion.

15. Ministershall be ministerwhose duty andresponsibil­

ity areIntourism sector.

10. Tourism Strategic Zoneshall be zone having tourism

prime function or havingpotentiality to developtour­

Ismhaving essential out:cnrne in oneor moreaspects,

such asgrowth in eamorny,social andailture, effec­

tive use of noturol resources, supporting power for

livingenvironment, anddefense aswetlassecurity.

11. Competence shall be setsof knowledge, Skill, andwell

self-mannered, self-comprehension, andseIf-eonb'olled

by tourtsm personnel in developing job professional­

ism.

12. certificate shall be provision of cert:Iflc:ate to tourism·

business"net personnel to supportImprovement in· tour.;.

ismpn:xIuctquality, servIceS, andmanagementoftour­

ism.
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OiAPTERU

PRlNCPLES, FUNCTlON AND OBJECTlVES

Artlde2

Tourism shall be implemented based on the prin­

dples below:

a. benefit;

b. amiability;

c. just and equal;

d. stability;

e. independence;

f. preservation;

g. partlClpatlYenessi

h. continuously;

i. demOf'r.:lticallv;

j. equality;and

k. unity.

Article 3 .....



Artfde 3

Tourism functions to fulfill the physical, mentaland

intellectual needs ofevery touristwith recreation andtravel

ilInd improve the state revenue in order to accomplish the

people's welfare.

Article4

Tourism hasthe objectivesto:

a. Improvethe growthof economy;

b. improvethe people's welfarej

c. eliminatepoverty;

d. restrainJoblessness;

e. preserve nature, environment and resources;

1. enhance therolture;

g: uphold image of the nation;

h. maintainsense of loveto the motherland;

1. strengthen self-esteem andunityof the nation; and

j. tighten frlendshlp inler-nations..

OiAPTERill

PRINCIPlES FORIMPlEMENTATION OFTOURISM

Art:ide5

Tourism shall be Implemented based onthe prin­

dples below:

a. holdhighly religious norms andvalueof the culture to

clarify the concept of living in parsed relationship be­

tween human being and the One and OnlyGod, the

relationship between human befng and the environ­

ment

b. hold highly human rights, varietyof cultures, andthe

local intelligencej
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C. givebenefit for the people's welfare, justice, equality

andproportionally;

d. maintain natural preservation and livingenvironment;

e. make efficient use of the IOQII community;

f. guarantee inter-sectors integration,inter-region, Inter­

central and regional government that oonstltute one

systematic unity in the conted of regional autonomy,

and inter--stakeholders integration;

g. obeythe codeof ethics in tourism business and inter­

national agreementin the tourismsector;and

h. strengthen the solidityot the State of Unity of the Re­

public of Indonesia.

OiAPTERN

DEVELOPMENTOFTOURISM

Artide 6

Tourism shall be developed based onthe principles

referred to InAJtide-2 accomplished throughdevelopment

r:l tourismwith dueobservarce withthe diversily, unique­

ness,and rypJcaJ cumJreand nature,. and mehuman needs

fortourism.

Article 7

Developmentof tourism shalloover:

a. tourismindustry;

b. destinationof tourism;

c. marketing; and

d. tourism institution.

Article8

(1) Tnurism shall be developed based on master plan of

tourism.""., ,e,



tourismdevelopment consisting ofmaster planofna­

tional tourism development, master pion of provIndol

tourism development, and master plan of regeflOf/

munidpalitytourismdevetopment.

(2) Tourism deYeIopment jere.elf to Inparaglaph (1) shalf

constitute integral part of the national long-termde­

velopment

ArUde9

(1) The m<tStE!t plan ofnational b:Klrim1 development re-­

ferred to inArtide 8 paragraph(1) Isgovernedin Regu­

lation rAtheGovernment.

(2) The master plan of provincial tDurism development

referred to in Article 8 paragraph (1) Is governed in

Regional Regulation of Provfnce.

(3) The masterplan of regency/municipality tourismde­

veklpment referred to in A.rtide 8 par.!I!Jraph (1) is

governed in Regional RegUlation of RegeocyjMunid­

pality.

(4) The masterplan of tourism devetopment refelTed to

in paragraphs (1), (2), and (3) is prepared by involv­

ing theslakehokJers.

(5) The master plan of tourism development referred to

in paragraph (4) involves planning of tnuric;m lndus­

trialdevek>prnen~ tourism destination, marketing, and

tourism institUtion.

Artic1e 10

The Government and ~iornd Government ~hall

motivatedomesticcapital investment and foreigncapital

investment in the tourism sector according to the master

planof national, provincial andregencyjmunldpaHty tour­

ismdevelopment

Artidell

The Government together with tourism re­

lated institution shall conduct research and devel­

opment in tourism in support of tourism develop_­

ment.

OiAPT'ERV

STRAlEGICZONE

ArtIcle 12

(1) Tourism strategic zone shall be determined with due

observance ofthe foUowIng aspects;

a. n~hll'al and cultural tourism rec;DUI"O"S that poten­

tiallymnstitute attraction for tourism;

b. marketpotentialityi

c. strategic location that takes the role to maintain

the nation unityandregions totality;

d. protection of certainlocations having strategic: rote

Inpreserving the function andsupporting power of

1Ivlng envJwnment;

e. strategic location having the ro!e in preserving ac­

tivities and makingose ofculturalassets;

f. readiness and support of the people; and

g. exdusiveness of the region.
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(2) Tourism strategic zone 15 developed in participation

for achievement of unityandunitaryof the nation, the

totality a the UnityStateof the Republic of Indonesia

and improvement of the people's welfare.

(3) Tourism strategic zone must observethe aspects of

cultUre, social and religion or tbe IOCCII people.

Artide 13

(1) The tourism strategk: zone referred to in Article 12

paragraphs (1) and (2) consists of national tourism

strategic zone, provincial tourism strategiczone and

regency/municipality strategic zone.

(2) The tourism strategic zone referrE:d to in paragraph

(1) 5hall constitute integral part of the national, pro­

vincial and regency/munidpality space layout plans.

(3) National tourism strategic zone shall be determinert by

the Government, provindal tourism stJategiczone shall

be detennlnedby Regional Government of Province,

and regency/munidpality tourismstrategiczone shall

be determined by RegionaJ Government of Regencyj

Munidpalily.

(4) SpeciaJ tourism zone,shan bestJpuJated by Jaw.

Q-lAPTERVI

TOURISM BUSlNESS

Artk:Ie 14

(1) Tourism business shall cover, amongotherthings:

Business News 7833/7-10-2009

29A

a. tourist atbaction power;

b. tourismzone;

c. tourist transportation sel'Vice;

d. tourist travel service;

e. food and beverage service;

1. aa:ommodatlon service;

y. provtslon of entel12linmc:nt tlnd reo-cQtion tlctivi­

ties;

h. provision of placefor meetings, travel Incentive,

conference, and exhibition;

I. tourism information service;

j. tourism consultancy service;

k. tourist guideservice;

I. waterresourt touriSt; and

m. spa.

(2) Tourism business other than referred to Inparagraph

(1) shaU be governed InRegulation of the.Minlster.

Article 15

(1) Tobe abtve to conduct tourism business asreferred to

in Artide 14,1 tourismbusinessman shall be obliged to

f1rst register ItS business to the GOVernmentor Re­

gional Government

(2) Furtherprovision on theproc:edure for registration re­

ferred to in paragraph (1) shall be governed in Regu­

lation of theMinister.

Artide 16

The Government or Regional Government may

oostoone •••••



postpone or review registration for tourism business If It Is

not inaccordance with the procedure referred to in Article

15.

Artide 17

The Governmentor Regional Government shall be

obliged to develop andprotectmicro, small, medium busi­

nesses andcooperatives Inthe tourism sector by means m
the following:

a. by stipulating policy on tourism business reservation

for micro, small, medium businesses andcooperatives;

and

b. fadlitating partnership in micro, smatl, medium busi­

nesses andcooperatiVes by big scale business.

otAPTERVU

RIGHTS, OBLIGATIONSANDPRQHJRI110N

PartOne

Rights

Artide 18

The Governmentand/orRegional Government shall

govern andmanage tourismmatters in accordance with

the provisions Inthe statutory regulation.

Article 19

(1) Everybody has the-right to:

a. obtain opportunity to fulfill touristneeds;

b. conduct tourism business;

c. be employed astourismworkers/laborers; and/or

d. take roleIntourlsm development process.
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(2) Everybody and/ormembers of the community within

andaround tourism placerldestination shall have pri­

ority right to:

a. become worker/laborer;

b. enter Intoconsignment; and/or

c. management.

Article20

Every tourist !>ha" have t:hE! right to obtain~

a. accurate Information on the attractive powerfor tour-

Ists;

b. touriSm seMce according to standard;

c. protection of the law and security;

d. healthservice;

e. protection to personal right;and

r. insuraoce prutectio:n for high risk tourl:sm DCtivities.

Article21

Physicallyhandfcapped tourists, children, andold

agetourtstsshallhavethe rightto obtainspecial fadlities

astheyrequired.

Artide 22

Evety tourism entrepreneur shall havethe right

to;

a. obtainequal opportunity Inmaking business Inthe tour-

ismsector;

b. establish andbecome memberof tourism association;

c. obtainprotection of the lawIn running business; and

d. obtain facilities inaccordance with the provisions in the

statutory regulation.

PartTwo.....
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PartTwo

Obligations

Article 23

(1) The Government andRegional Governmentshall be

obliged to:

Q. provide infonnation on tourism, protection of the

law; andsecurity and safetyto the tourists;

b. create favorable atmosphere for development d

tourism business that covers giving the same op­

portunity to run business, fadlitate andprovideIe­

gal security;

c. maintain, develop, and preserve nationalassetsas

the attractive power to tourists and stillhidden p0­

tential assets; and

d. sUpelVise and' control tourism business in the pre­

ventinganda:mtrol various negative impacts to the

society at large.

(Z) Auther provtslon on supelVfSfOn and control of tour­

ism referred to in paragraph (1) letterdshallbegovM

emedin Presi:Jentfal Regulation.

Artide24

Everybody shall beobliged to:

a. maintain andpreseve attracting power to tourists;and

b. assist in accomplishing secured atmosphere, goodor­

der, clean, good manner, and maintain and preserve

the pIau: ur oestlneuon fur tourists.
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Article 25

Everytouristshall be obliged to:

a. maintainand honor religious norms, customary, cul­

ture, and values of livingwlthin the001 oommunity;

b. maintainand preserve the environement;

c. participate in maintaining order and security in the

environment; and

d. participate andpreventall kindsofactions thatviolate

moralityand actions violating the law.

Artlde 26

Every tourism entrepreneur shall be obligedto:

a. maintain and hOnor religiOUS norms, customary, cut­

ture, and valUes of living Within the local oommunity;

b. provide acauate andaccountable information;

c. provide non-discriminative seMce;

d. provide convenience, friendliness, security protection,

and safety to thetourists;

e. provideinsurance protectionto toutism business with

high risk;

t develop partnership with the local micro, smaU, me­

dium businesses and cooperatives with mutual need,

sbellgtflening, and profitable;

g. prioritize useof thelocal communityproducts; domes-

tic producb and give opportUnity to loctIl manpower;

h. improve ..•..



h. improve competence of manpower by training and

educatJoni

i. take actiVe rolein the effort of developing infrastruc­

hJl"@ and ma~effidP-'lt uss d thE" Iooll cnmmunity;

j. partidpate and prevent all kinds of actions against

Il'KX'ality and actions that violatethelawwithin theen­

vironment d Its buslne55j

k. maintain heIIIlthy, clean and pleasant environment;

J. maintain pre5QYation of na~ral end adtural e:nviron-

ment;

m. maintain the image of theIndonesianstate and nation

through accountable tourism business actiVities and

n. apply business standard and standard competence

according to the provisions in the statutory regula­

tion.

Partlhree

Prohibition

Article27

(1) Everybody Isprohibitedfromdamaging part of or the

entiretourismphysical attracting power.

(2) Damaging tourism powerof attraction referred to in

paragraph (1) shall beanyaction by changing the color;

the form, eliminatecertain special species, polluting

the environment,removing, taking, destroying, or dam­

aging tourism power ofattractioncausing lessor elimi­

natingthe uniqueness~ beauty,andauthenticvalue of

Business News 7833/7-10-2009

32A

tourismpowerof atbaction dulystipulated bythe Gov­

ernmentand/or RegiOnal GOVernment.

QlAI'TERvm

AUTHORITY OFTHE GOVERNMENTAND

REGIONAL~MENT

ArticIe2B

TheGovernment shallbe authorized 00:

a. ~and~master planfor the nrationaltour­

ismdevelopment;

b. coordinate tourismdevek>plie1taoss-sedQrandaoss

province;

c. enter Into jntematjonal cooperation in tourism sector

Inacx:ordance with the provision in tile st$JtorY requ­

1atIon;

d. sUpuJate the~tional-tourism fX)Wer of attraction;

e. stipulatedestination fAnational tourism;

f. SC;ipU1ate the norms, standard, guideline, procedure,

aiteria, andsupetVlsoIy system in exercisingtourismj

g. develop pollc:y fordevelopmenteX human resources in

the toursfmsec;tor;

h, maintain, develop, and prec;erve thP, ~ont'll a~

that mnstitute tourismpower ofattraction andthe still

hidden potentialassets;

i. create......



I. createandfadlitate nationaltourisrrt promOtion;

j. provide facilities that support tourist visits;

k. provide Information and/orearly reminder relatingto

security andsafety of the tourists;

I. improve efficient useof thecommunityand potential

tourism that the community has;

m. supervise, monitor, and evaluate Implementation of

tourism; and

n. allocate budgetfortourism.

ArtICle 29

The provincial government shall beauthorized to:

a. oompile and lOtiptJlate master plan of tourism dE!Velop­

ment of the provfnce;

b. coordinate implementation of tourismin Its area;

c. register, record, andmaintaindata of registration on

tourism business;

d. decide place of destination of provincial tourism;

e. decide provincial tourismpower ofattraction;

f. fadlitate promotion of placeof destinationand tour­

ism products existing in its region;
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g. maintainprovfndal assets that oonstftUte theprovin­

cialtourism vower of attraction; and

h. allocate budget for tourism.

Artide30

Regency/Municipality govemmentstlalbe auth0­

rized to:

a. compile and stipulate master plan for place ofdestina­

tion for tourismof regency/munidpallty;

b. decide the place of destination for tourismof regencyl

municipality;

c, stipulate tounsrnpower of attractionof the.~I

munk:lpalftyj

d. reg~r. I"PC"Ord, and maintain data of regimtrtion of

tourism business registration;

e. govern implementation andmanagement oftourlsm

in Its region;

f. facilitate andpromote the placeofdestination of tour­

bm cuKJ tourtsm products existing in its region;

g. fadfdMe development d newtourism power ofattrac­

tion;

h. provide training and research on tourism within the

regenc:y!municipaflty environment;

i, maintain .
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i. maintainand preserve tourism powerd attraction In Its region;

j. implement manaaement dthe people to be awareof tourism; and

Article 31

(1) Evely individual person, tourism organization, government institution, andbusiness entity having extraordinary per-

formance or contrIbuUng major assI5tiI~in it.s partidpation to improve devdopn lei It, pial~ io-'tg, and dedicatiOn in

thetourism sector asprovenbyconaetefact shall be a:mterred withaward.

(2) The awal:d referredto in paragraph (1) shall be conferred by the Government or other reliable c:onstitUtIon.

(3) The awardmaybe in the formof charter, money, or other beneficial award.

(4) Furtherprovision on grant of award, kind of appredation,andgrant of award refened to in paragraphs (1), (2), and

(3), shallbe governed InPresidential Regulation.

Article 32 .

( To be continued )

-==={MA)===-



25A

TOURISM
(law of RI No. 10 Year 2009, dated January 16, 2009)

[Continued from Business News No. 7833 pages 24A-34Al

Article 35

e. promotion of tourism andoverseas cooperation.

Artide3'l

The Presidentor VICe Presidentshall lead the stra­

tegic: coordination cros~~ to In Artide 13

(2) In prov\ding anddistribUting inforrncHion, the Govern- patagraph (1).

ment shall developnational touriSm information~-

tem.

Artide32

(1} l'he Governmentor AegJonaI Gcwemment shallguar­

·ameeavaWbliily dWoonation anttdistribute (ttn the

people for the purpose of development of tourism.

(3) The Regional Government maydevelop and manage

tDurism Information system aa»rdlng tocapabilityand

condition dthfo region.

Further provision on woridng precedure, mecha­

nism, and c:onnedJull of strc:ltt:9l~coordination cross-sec-

torsreferred to InArUc:Ies 33and34shall be governed In

Presidential ReaUlatlon.

QiAPlERIX

COORDINI\1lON

Attide33

(1) In the <:cnteXtof improvingImplerrtentcilioo oftourism

the Government shaD conduct strategic coordination

cross-sectors based onthe poriot, program. and tour­

\sm actMties.

OiAPlERX

INDONESIA.TOURISM PROMOTION AGENCf

Part One

Indonesian Totlrisnt Ptomotion Agency

ArtIde36

(1) TheGcMmnentshaH fadlltate estabtishmentofIndo­

neslaTour\smPron'Q:ion~~mtneState's

capital city.

(2) Thestrategic coordination ofaoss-sectors referred to

in paragraph (1) shaD cover:

(I. (;U~, immigmtion, and quarantine services;

b. religous and order matters;

c. pubJic infrastructure covering roads, dearnwater,

electricity, teiecommunlcatfon, and environmental

health;

d. land, sea andair transportatJon sector;and

(2) TheIndoneslaTourism Promotion Agency referredto

in paragraph (1) shall oonstttute private and IndeperI­

dent InstitutiOn.

(3) The estabJishment of IndonesJa Tourlrm PromotiOn

Agency referred to in paragraph (l) shaR be stipulated

in Presidential Decree.
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Artide 37

Organizational structured Incklnesla Tourism PrQ..

motion Agency shaH consistof two (2l elements, namely

the policy maker and Implementing element.

Article 38

(1) The policy maker Of IndOnesia Tounsm PromotIOn

Ageocy referred to in Artide 37 shaR comprise nine

(9) members ronsidlog of~

a. four (4) representatives of tourism association;

b. two (2) professional aSSOCiation representatives;

Co one(1) flight assodation representative; and

d. two (2) experts{ academics.

(2) The Minister shall propose membershipcl policy maker

of IndoOl'!SlaTourism Promotion Agency to the Presi­

dentfor a maximum four(4) yearstenn of office.

(3) The policy maker of Indonesia Tourism Promotion

Agenc.y shall be ledbyachairman andvice chairman

assisted byasecretary eteeted from among the mem­

bets.

(4) further provisionon~ procedure. reqUirements,

and procedure forappointmentanddismissal of policy

maker referred to in paragraphs (1), (2) and(3) shall

be governed inRegulation ofthe Minister.

Artide39

The policy maker refen-ecl to in Artide 38 shall

esmblish operating element to runoperational dutyof the

Indonesia Tourism PromotionJv;Jenc.y.

Artide40

(1) The operating e'ernQnt of Indonesia Tourism Promo­

tion Agency shaH be led by an executive director as­

sistedby some directorsasneeded.

(2) The operating element of Indonesia Tourism Pr0mo­

tion Pg!;nCy Shall be Obliged to compile work proce­

dureandworkplan.

(3) The tenn of office of the operating elementrllndone­

sla1burism PromotIon~ shaft be maximum three

(3) years and may re-instated for the next one (1)

termof office.

(4) Further provision on work procedure, requirements,

andprOCEdure for appOintment anddlsmlssal of the

operating etementreferred to in paragraphs (1), (2)

and(3) shall begovemed byRegulationdthe Ind0ne­

siaTourism Promotion h:JenCf.

Artldeql

(1) Indonesia Tourism Promotion Agency shall function

to:

8. improveindonesiaimageIntourism;

b. increaseVislsts ofvarious oountries and incXJme from

foreign exchange;

Co inaeasetDutist visitsto Indonesian ardllpelago and

expendfturesi

d. c:oIIect fund from resources other than the State

Budget andExpenditure andRegional Budget and

Expenditure in accordance with the provisions in

the statutory regulation; and
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e. conduct research in the context of businessdevel­

opment and tDurism business.

(2) IndonesIaTourism PlOidbn Agency shall function as:

a. tourism PI 01notion coordinator run by thebusiness

wor1d both in the central and regional governments;

CIlld

b. working partner of the Govenvnentand Reg60naI

Gowmnent.

Artide42

(1) Sourcedfund dltldonesla TourismPromotioa~

originates from:

a. the Slilkehok:Ier.ii and

b. other legal and unbinding sources based on the

provisjons in the statuIDrY regulation.

(2) Fund assJstal'lOO originating from State Budget and

Experditureand~Budgetand~shaII

oonsl:iI:uIeasgrantbasedonthe proYisions In the statu­

tIxy regulatiOn.

(3) Management offund ortgfnating from nnn-StaIP Bud­

get and Expenditureand Regional Budget and Expen­

dibJre must beaudited bypublic acmuntzH1tand shall

be announced to the sodety.

5econdPart

RegionalTourism Promotion kjeOCy

Article 13

(1) Regional Government may facilitate establish­

ment of Regional Tourism Promotion Agency
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domiciled in provincial and regency/municipal­

ity capital cities.

(2) RegionalTourism Proo1otioo Agerq leferred to in pam­

graph (1) shall beprivate and independent institution.

(3) In canying its ad:iviI:ies ~ianaI Tourism Pmmotion

Agency shall be obliged to COOrdinate with Indones!a

TourismPromotion Agency.

(4) establishment rARegionaIl"ourism PrQf'ill:UIn Agency

referred to in paregruph (1) shall be3ti~ in De­

cision«the GoYemor/Regert/MByor.

ArtIde44

Organizational structure of Regional Tourism Pr0­

motion AgencyCDnSistS Oftwo (2) elements, IllI11eIy polte.y

maker and opend:ing element.

Artide45

(1) The poliCy maJrers of Indonesia RegionalTourism Pro­

motion Agency referred to in Article 44 comprise nine

(9) members consisting of:

Ill. four ("'")~ d touriSm DS3QC\O.tion represen-

l:atives;

b. two (2) members of professional association rep­

resentatives;

c. one (1) memberflight associatiDn representatives;

and

d. two (2)experts/acaclemics.

(2) Membership of policy making elements of Regional

Indonesia Tourism Promotion Agency shall be

stipulated ..



stipulated in Decision oftheGovemor/Regent/Mayor

for four (4) Veal'S term of office.

(3) TheIlOftey making elements of RegionalTourism Pro­

motion Agencyshallbe led by a chairman and a vice

chairmanassisted by a secretary eIectrecI fromamong

end by 011 members,

(4) Further provision on work procedure, requirements,

andprocedure forappointment anddlsmissald policy

making elements referred to In paragraphs (1), (2),

and(3) shall begovemed in Regulation of the Gover·

nor/Regent/Mayor.

ArtlcIe46

ThepoJiLy making elements referredto InArtIcle

4S shall establish operating elements to run operation of

RegioRaI Tourism Promotion Agency.

ArtIcle 47

(1) The operating element of Regiomll Toul1sm Agency

shall be ledbyanexecutive director assisted byamm­

berof directors based on requirement.

(2) The operating elements of Reg;onal Tourism Pr0mo­

tion Agency shall beobliged to compile work proce­

dureand work plan.

(3) The term of office of the operating elementof Re­

gionalTourism Promotion Agency shall bemaximum

three (3) years and may be re-instated once in the

nexttenn of office.

BusinessNews7834-7835/7-15-2009

28A

(4) Further provision on work procedure, requirements,

andprocedure for aooolnb11ent anddismissal of 0PF'r­

ating element referredto in paragraphs (1), (2) and

(3) shall be governed in RegUlation of Regional Tour­

ismPromotionAgenqf;

Artk:it= 46

(1) RegionalTourism Promotion Agency shall function to:

a. Improve the imageofIndonesian tourism;

b. increase visits foreign countries tourists and fur­

eignexd1ange inoome;

c. increasevisits of the archipelago touristS and ex­

penditure;

d. ooIloct furK:b from the soun:es other thlIn from the

State BudgetandExpendlbJre andRegiOnal Budget

and Expendlba'e basedon thepnMsIons inthe51at:u­

tory regulatlon; and

e. conduct research inthe c:ontext d business devel­

opmentand tourism business.

(2) Regional Tou!15m PI0I11OtJon Agency 5halll\lnctlon CIS:

a. tourism promotion coordinator that run business

both in the centlal and regional govemement; and

b. WOl1dng partnerof the Government andRegionaJ

Government.

Artide49

(1) Source of finance of Regionol Promotion Tourism

Agency shall come from:

a. thestakeholders; and

b. other legal and unbinding sources based on the

proiVisions in the statutoryregutation.

(2) Fynd ••...



(2) FundasssancederM!dfmm theReglonal8udgetand

~"crnIbte grant based on theprovi­

sions In the statutoryn!lgttlBtIon.

(I} Managetneft ~ functdettved from non--State Budget

aM EXpenclhire and non-1tegIonal Budget andExpen­

dlturemust be atIdIted lJypublic aa:ountant andshalt

be announced to the people.

OW'TERXI

INIJOfESJ'AltXJRISM INDUSTRY FEDERATION

ArtideSO

(l) Tosupport~ d mrnpetItM! toursm busi­

ness sedtI; a media caUed Indonesia Tourism Indus­

try Fedentton shall be estabHshed.

(2) Members of Indonesia Tourism Industry Fedemtton

shalt COInpllse:

I. tDurism busines&neni

b. tourism~ '8,odetioni

c. ~damum5~;~

d. otherasscx:iI!Jtb1 elled.tt relatedtf) tlkii Istil.

(3) The·Incb1l!Sl& Tourf!rn D1dusfIy FS4etIftHt ,ere ted

IDItqaagrapft (1) shaftfundfon as ""'~Jg partner

«the Government and Regfanal GoYetmIIl!I1t and as

communication and c:oosuttation media for Itsmem­

bers Incanylngoutdeveropmentdtorulsm.

(4) The Indonesia 1burtsm IndustJy Federation is Indepen­

(i@ntAnd non-pmflt in carrying out Ih;; AdMti~_
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(5) TheIndonesia Tourism Industry Federation shaH run

~,such8S;

a. decides and enfortes Code of Etihlcs d the Indo­

~ Tourism Indumy~;

b. shares out aspiration and rnatnt:2!lln hatnony and

Interest of the i i'elllbeiS rn Its pentfdpMfon In the

del..bp..It!i'lltn' iroJunmnSll!dor;

c. Improves iC'stb.sflI'p and coop!!iatlbtl be'bILCn

IndonestatDtrisrnendoverseas tourism bustness­

men fn ft tnlert!s'tar,deveiop IrentoftDUI lsi i I;

d. preyer'ff! untmr bus1I lESSWif~1 In t.'i OUIlSi Ii;

ad

e. estiIbIfsh busine5s IId'UlllldtJUII a:ntre lind spread

otItthe Gavel ill i Ier1t P'fk:v fn bJtIilSl ii $I!!dl:Ir.

At1!Ide 51

FurtherpnMsIDnonthetype, membeI'ship, man­

agementst:n.Jtturei 8I1d acltflU!sfAIndonesiaTourism In­

dustryFedenn:ton as referred to inArticle 50shall be gov­

erned fn AJUdes rIAssociatiOn and By-laws.

Tntlnlng of Human Resoun:es

Artide52

~~ and Regional C''IOY8'nmeot !;hall

exercise training oftourlsmhumanresources i'I acmrdance

with the provisions in the statutory regulation.

Partl\w .... ,



Part Two

StAndardization and Certification

Artk:1eS3

(1) Mapower In tourism sector shall have standard rlcom­

petence.

(2) The standard of oompetence referred to Inparagraph

(1) shall apply by means of oompet.ence certification.

(3) Competence certification shall be implemented bypro..

fesslonel certificotion institution then has obtained Ii·

cense in accordance with the provisions in the statu­

tDry regulation.

Article 54

(1) All products, services and management of tourism

business shallhave busJnessstandard.

(2) The business standard referred to in paragraph (1)

shallbe implemented through businesscertiflcatiOn.

(3) The business certification refened to in prsragmph (2)

shall be implemented byauthorized independent insti­

tution in aocordam::e with the provtsions in the statu­

torv regulation.

Artlde 55

Further provision oncompetence certification re­

ferred to inArtIcle 53and business certlflcatiOn referredto

InArtide 54shall be governed InGovemment Regulation.
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PartThree

Foreign Experts

ArtIde56

(1) Tourism buslnessman mayemploy foreign experts in

aa::ordanc:e withthe provisions in the statutory regula­

tion.

(2) The foreign experts referred to paragraph (1) shaJJ

haveDriorrecommendation from tourismprofessional

workers association organization.

otAP"l'ERXIn

R.N>ING

ArtIlce57

Tourism fundingshaft constitute joint responsibil­

ItyrltheGovernment, Regional Gcvemment, businessmen

and the people.

Artide58

Management of fund tbr toursim shaR be based

on the principles of just, tran5porentand DCCOUnt:abillty to

public.

Article 59

Regional GovernmentshaD aftocatea portion of

the revenue obtained from tourism for nanlral and alltural

preservation.

Artide60

The funding by businessmen and/or the people in

the developmentoftourism insmall islands shall begranted

incentive and shall be governed InPresidential Deaee.

&tide 61. .. "



Article61

TheGovernmentand Regional Governmentshall

giveopportunitY to microandsmallbusinesses In tourism

~or.

Q-IAPTER XIV

ADMINISffiATIVE PENALlY

Artide62

(1) Anytourist tIlat fails to comply with the provision re­

ferred to in Artkle 25 shallbe charged penaltyin the

form of verbal reminder followed by notification onall

mattersthat mustbe complied with.

(2) After the LQurisl has been yiven the reminder as re­

ferredto inparagraph (1) but the touriststill ignore it,

he{she shaR be expelled from the location wherehe/

she commits suchignorance.

Article 63

(1) Any tourist businessman that fails to comply with the

provisions referred to in Altide 15 lind/or Article 26

shall be charged administrative penalty.

{2) theadmini~penaltyreferred to inparagraph (1)

shaD be in the form of:

a. written reminder;

b. restrittion of business activities; and

c. ternponny r~in9ur bLCiines::i (K;Uviti~.

(3) The written remnder reterredto in paragraph (2) let·

ter a, shaft bedeliveredon thebusinessman three(3)

atmaxinum.
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(4) Penalty in the form of restriction to business ac­

tivitip~ o;hrtll hf' charged on businessman that fails

to comply with the reminder referred to in para­

graph (3).

(5) The penalty in the form temporary freezing of busi­

ness actIVItIes shall be Charged on businessman that

fails to compaly with provisions in the statutory regu­

lation in paragraphs (3) and (4).

CHAPTER XV

CRIMINAL PROVISION

Article64

(1) AllY person irll.enUulldlly violaUny the law by damaging

tourism power of attraction referred to in Artide 27

shall becriminally imprisoned forseven O} years maxi­

mumandmaximum fineof Rp10.000.000.000,OO (ten

billion Rupiahs).

(2) Any person Violating the law due to ignorance,

damaging the physical or minimil:ing tourlsm

power of attraction referred to in Article 27 shall

be criminallv imprisoned for maximum one (1)

year and/or maximum Rp5.000.000.000,OO (five

billion Rupiahs).

OiAPTERXVl

1RAJ'..IsrITONAl PROVISION. PEMLlHAN

Aitlcle65

The IndooesiaTourism Promotion Agency referred

to in Article36 paragraph (1) shall be established within

two (2) years asof the date this Lawisenacted.

Article66 •....
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Article 66

(1) Establisl1mentofIndonesia Tourism Industry Federa­

tion referredto In Article 50shall be initially facUitated

by the Government.

(2) The Indonesian Tourism Industry Federation referred

to in paragraph (1) should have been e>1ablished within

two (2) yearsat the latest as of the date this Law is

enacted.

CHAP1'CRXVII

ODSING PROVISION

Artide67

lmpIementIng regutatlon of this Law shOUld have

beenstipulated within two (2) years as of the date this

Artide68

By the time this law comes to folt:e, Law No. 9

Year 1990c:onceming Tourism (Statute Book. of the Re­

publicof1rKkJfle5Ja Year 1990 No. 781 Suppk:mentto Stat­

ute Bookof theRepublic of Indonesia No.3427) shall be

revoked anddedared nullandvoid.

Artide69

By the time thIS laW comes to force all ~l.atutoIY

regulations that oonstItute Implementation regulation of Law

No.9 Year 1990concerning Tourism (58 of RI Year 1990

No.78, sse of RI Year 1990No. 3427), shall be dedarecl
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survives to the extent that they do not oontravene the pre­

visions in this law. This law shall come to force on the

dateit isenacted.

ForpubflccogniZance, this Law shall be announced

and placing it in the StateGazette of the Stateof the Re­

publicof Indonesia.

Ratified in Jakarta

On January 16, 2009

PRfSlDENTOflliE REPUBllC OFINDONESIA,

sgd.

DR. H.SUSILO BAMBANG YUDHOYONO

Enacted InJakarta

OnJanuary 16, 2009

MIHlSTEROf LAW AND HUMAN RIGHTS

OFlliE REPUBUCOF INDONESIA,

!¥I.

AND! MAlTAlAlTA

STAlUTE BOOK Ofn-tE SfAlE OF

THE REPUBllC OFINOONESIA

YEAR ZOO9 NUMBER 11

ElUCIDATION........

( Tobe continued )

-====( MA )===-
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TOURISM
(law of Rl No. 10 Year 2009, dated January 16, 2009)

[Continued from Business News No. 7834 pages 25A-32A]

ELUCIDATION

OF

LAW OF THE REPUBliC OF INDONE..<;IA

NUMBER 10 YEAR 2009

CONCERNING

TOURISM

L GENERAL

The One and OnlyGod has awarded theIndone-

sian IltltkJnpr~Asset in Ute (urm uf strdtegk;geo­

graphical location, diversity in languages andethnics of

nation, naturalstructure, flora and fauna, ancient in­

heritance, arts, and culture that constitUte resocroes

andassets for improvementof the welfare of the rncfo.

l1QSian people as stated in the Pancasila and as aimed'

in the 1945 constitutionofthe Republic of Indonesia

Soch resources and assets must be utirlzed to maxi­

mumbymeans oftoorismWith theobjective toinaease

national revenue, extend andgiveequaloppOrtunity to

runbusiness andwork. opportunity, motivatedevelop­

mentofthe region, Introduce andmakeeffident useof

tourism power OfattractiOn andplaCe of destinatiOn in

Indonesia, andfoster the feeling of love towards the

motherland andinterweave amity inter~natians

Thetendency in thedevelopment oftourism bust­

l~ from year to year illl.iil;ates very rapid growth. This

IsQlused, amongotherthings, bythechange inthestruc­

turein the rountry'ssocial economyworktwide andthe

people are receMng betterrevenue. Besides, tourismis
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developing into globalphenomena, Isbecoming basic

need,andbemming part cI the human rghts thatmust

b@ honored and protected. The Govemment and Re­

gionalGovernment;. tourism business sphere, andthe

people areobligedto be ableto guarantee that taking

partin tourismispart ofeveryperson's righttn uphold,

so as to support achievement in improvement of hu­

mandignity and.prestige, improvement (;J welfare, and

amityinter-nations in the context: eXaa:ompIishing worIcI

peace.

In encountering global change and In order to

strengthen people personal right II> enjoytheirfreetime

in tourism, it is necessary to develop tourism that is

supported by diversity, uniqueness, andexdusivityof

the nation by keep maintaining the authentic oneness

indiversityasthe frameof theState of the RepubJicof

Indonesia.

Furthermore, deveklpmentof tourism must keep

observing thetotalnumberd popWation. Thetotal num­

berof population shallconstituteoneof the primeas­

sets In the developmentof tourism at presentand in

the fUturedue to haVing double fUnctiOn, other than

assetashumanresource, it alsofunctionaspotential

source of the archipelago tourism.

Assuch, development of tourism may constitute

es facilities to create awareness of national Identity and

togetherness In diversity. Tourism is developed by

means of approaches and impartial economy for the

welfareof the people anddevelopment by orientation

to,." .



to the people and make efficient use of the people oov­

er1ng various aspects, such as human resoun:e, mar·

keting, destination, knowledge andtechnology, cross

sectors connection, iner-countries cooperation, make

efficientuse of small businesses, andresponsibility in

utilization of natural assets andaJlture.

In its Implementation, the deveIoJXTIentdtolirism

referred to Inlaw No.9 Year 1990,mncemlng Tourism

$tin focuses ontourism business. Therefore, as oneof

the requirements to create favorable atmosphere Inthe

development of entirety of tourism in the context of

fulfilling theera's demand asthe resultof strategic en­

Vironment, both externally and internally, it is neces­

sary to amendLawNo.9 Year 1990 bya newlaw.

The material gonveraed in this Lawshall cover,

among otherthings, the rightsandobligations of the

community, the tourists, business player, the Govern­

ment andRegional Government, the development of

comprehensive and uninterrupted tourism, coordina­

tion In cross-sectors, organizing strategic zone, em­

powennent of micro, small and medium businesses

Within andsurroUnding the place of tourism desma­

non, tourism promotion agency, andempowennent or

tourism workers bymeans oftraining human resources.

n. ARl1Q.E BY ARllQ£

Artide51 through 01­

Self-explanatory.

Artide 5

Lettera through c

Sclf-expl.::matory.
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L.etterd

What IS meant by "living environment" shall be

space unit covering all items, resources, conditions, and

Jiving creatures, induding human being and behaviour

thereofthataffect lifespan andhuman welfare andother

living creatures.

Lettere

WhatIsmeantby"local people"shall be the people

living around the place of tourism destination and given

the priority to get thebenefit from the operation of tourism

activlt:ies in such location.

L.etterf

self~pIanatory.

letterg

Whatismeantby"codeofethics inworld toruism

and international agreement" shall be code ofethics and

International agreement in carrying out tourism as rati­

fied.

Letterh

self-explanatory.

Artide6

Self-explanatory.

Article 7

Letter a

What is meant in this provision by developmentof

tourism industry, shall, among other things, structural de­

velopment (function, hierarchy, andrelatlonship) of tour­

ismindustry, tourism product competitive power,. tourism

business partnership, business credibility, and responsibil­

Ity toward natural environment and social cultu~.

letter b. , ...



Letterb

What is meant in this provision bydevelopment

of tourism place of destination, shall among other

things, empowerment of the community, development

of tourist power of attraction, development of infra­

structure, provisionof public integrated and permanent

facilities.

letterc

What ismeantin thisprovision by developmentof

marketing, shaU, among other things, marketing of tour­

ismjointly, iltegrateIyandartinuously by im.dvlng au stake­

holdersand marketing that is responsible in buildingim­

ageof Indonesia asthe tourism place.of destination with

oompetitlVe power.

Letterd

What Is meant In thls provision by dt:vt:IoplTlentof

tourism institutionshall, among other things,development

oforganization of the Govemmef1t, Regional Government,

private, and Ute community, development of human re­

source, regulation, andoperational med1anism in tourism

sector.

Artide8

self-explanatory.

Artide9

Paragraphs (1) through (3)

Self~planatory.

Paragraph (4)

What is meantby "stakeholders" shallbe the Gov­

ernment, Regional Government, business arde, and the

people.
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Paragraph (5)

Self-ecplanatory.

Article10

What is meant in this provision by motivate do­

mesticcapital investmentand foreign capital investment

by means of, among other things, provision of fiscal and

non-fiscal incentive, fadlities, capital InvestmentPromo­

tion, andprovision of informationon opportunity forcapi­

tal invesbnent.

Artides11and 12

self-explanatory.

Article 13

Paragraphs (1) through (3)

5eIf~natDry.

Paragraph (-t)

Strategic zonewith exdusivearea shall become

exclusive toursmzoneandshall be stipulated in the law.

Article 14

Paragraph (1)

L.ettera

What ismeant by "tourist power ofatbaction busi­

ness" shall be business which actiVities are to manage

natural tourism power of attraction, aduturaltouristpower

d attraction, and man--rnadl:>lman-managed tnurist: power

of attradion.

Letterb

What is meant by "tourism zone busness" shall

be business which activities are to develop and/or manage

partiQJlar extend of zone for fulfillment of the need for

tourism.

betterc,. , ..



Letterc

What is meant by "tourism business transporta­

tionbusiness" shallbe business specially providingtrans­

portation as needed andtourismactiVities, but not consti­

tuting regular/publk: trensportatton.

Letterd

What is meantby"tourism travel service business"

shaf1 be tourismtravelbusiness andtourismhave!agency

busine&s.

Tourism travel business shall cover provision of

travel planning sel'Vice and/or service and tourism imple­

mentation, including implementation of religious travel.

Toursim travelagencybusiness shallcoverom­

jngservice for facilidties, suchas ordering ticketandac­

rommodation and processing traveldocument.

Lettere

WhatIsmeantby "foodandbeverage service busi­

ness" shallbe business for provision of food and beverage

complete with I<Itehen utensilS fOr preparatIOn process that

maybe in fonn of restaurant, cafe,catering, and bar/bev­

erageshop.

l.etterf

What is meant by "0l:0JI'llJTl0da provision busi­

ness"shall be businessthat provides accorMlociation em­

pletewith otherother tourismservice.

Acx:ommodation provision businessmaybe inthe

form of hotel, vilta, tDuri5t lodge; campl'ng ground, cara­

van stop over, and other accommodation used for t:he pur­

pose ofrourism.
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letterg

Whatis-meantby "holiday and recreation imple­

mentationbusiness" shallbe business whichscope of ec­

tiVities is showof arts, playingground, karaoke, theatre,

and other entertainment and recreation actIVities meant

fortourism.

Letterh

What Ismeantby "Qfganizing meeting,travel with

incentive, conference, and exhibition buSiJ\CS3'l shell be

business that: provides services inorganizing meeting fora

group of persons, organizing tnlvel for business employ~

ees and business partners as compensation for their per­

formanc:e, andorganizing exhibition In the context of dls­

tJihuting infnnnation and pmmoting SOr11P gOl"rl;:and ser­

vices with national, regional and international scale.

Letter I

What is meant by "tourIsm infonnation service

business" shall bebusiness that provides data, news, fea­

ture, photos, video, and results of researches ontourism

dlstJibuted l"the fOrm d printed material and/orelectronic

matel1al.

Letterj

What is meantby "tourism mnsultancy service

business" shallbebUSiness that provides fadlities and rec­

ommendation on fcosibilily study, pkmning, business man­

agement, research, and marketingin tourism sector.

letterk

What is meant by "toursm service business shall

be business that provides and/or coordinates tourism

guide to fulfill the need for tourism and/or the needfor

tourism.

Letterl, ..



LetterI

What Ismeant by "watertoursm business- shall

bebUsiness thatcarries outwatersporttourism, induding

provision of facilities and Infrastructure as well asother

services managed commerdally insea water, coastal area,

river, lake and reservoir.

t.etterm

What is meant by "spa business" shall be busi­

ness for treatment with combination of watertheraphy,

aroma theraphy, massage using herbs, healthyfood/beY­

erageservice andphysical activityprocess with theobjec­

Uvefor balandng the spirit and body with due observance

of the traditionand culture of theIndonesiannation.

Paragraph (2)

5etf-explanatory.

ArtIcle 15

Paragraph (1)

Self-explanatory.

Paragraph (2)

Procedure for registration governed in Regula­

tion of the Minister shallbe technically andadministra­

tivelythat comply withtheprinciple In implementing trans­

parentpublicservice covering among otherthings, pro­

cedure for simple service, technical requirements, and

simpleadministration, speedy process, service for easy

to reach location, clearservice standard, and transpar­

entservice infOrmation.

Implementation of public serviceshall be account­

able,eitherto public or to SUpervfsorjmanagementofGov­

ernmental ageocyservice unit.
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Artide16

SeIf-explanato.ry.

Article 17

Letter a

Whatis meant by "policy ontourism business res­

ervatlon" shallbe providing protection andopportunity to

run rnero, small, rneoium businesses andcooperatIveS In

ac:cordance withthe proviions inthe statutory regulation.

Letterb

self-explanatory.

Artlde18

What is meant by "manage" shatl be planning,

organizing, andcontrol of matters ontounsrn,

Articl@19

Paragraph (1)

5e1f-expianatofy.

Paragraph (2)

Lettera

self~natoly.

Letterb

What ismeant byRconsignrnent" snail be the right

ofeveryperson or thepeople to place commodity for sale

through tourism business which payment maybe made at

a laterdate.

Letterc

Whatismeant by "management" shall be the right

of ~ery person or the people to undertake resources that

he/she hasto support the tourism businessadivltiesl such

asgrovisioo , .•• I •



asprovision r:ltransportation surrounding the tourism place

of destination to supportmobilityd the tourists.

Article 20

Letter a

Self-explanatory.

Letterb

What Is meant by nstandard~based tourismser­

vices" shall be services provided to toUrists based on busi­

ness qualification standard andstandard ofcompetence r:l

human resources

letters c throughf

self-explanatory.

Articles 21 through 25

self-explanatory.

ArtIde26

Letters a through d

5eIf-expianatory.

Lettere

Whatismeantby -high-risk. activitytourismbusl­

~c;,n shall rnvE>f' among other things,diving, rapid!; cross­

Ing, dlff climbing, jet roaster game, and visitto specific

tourismobject:, such asviewingwildanimals inthe wilder­

ness..

letters fthrough n

self-explanatory.

Article 27

Paragraph (1)

self-explanatory.
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Paragraph (2)

What is meantby "specific species" shallbe group

of pi otectedflora andfauna.

WhM is meant by "uniqueness" shall be any con­

ditlon or matter that hsexdusiveness/uniqueness consti­

tuting the target or objectiveof the touristsvisit,such as

temple relief, statute, andtraditional house.

What Is meant by "authentic valUE!" shall be au­

thentic value that is the target and objectiveof tourists

visit, suchasOJltural preserved property.

Articles 28through 32

self-explanatory.

Article 33

Paragraph (1)

setf-explanatory.

Paragraph (2)

letter a

The provision on strategic coordination in cus­

toms service is administered with the government

agency that administers custom and excise matters

to facmtate incoming and outgoing goods for various

tourism activities necessity, such as for meetings, trav­

elling with incentive, conference, and exhibition for

promotion of International tourism, and for other in­

ternational tourism.

The provision on strategic coordination in

immlgraration service isadministered by the government

agency that processes Immigration matters for facilities

below:

a. provision ........
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a. provision of short visit visa (BVKS) or ftee visa

and visitor'svi~3(VK~K) or visa on arrival (VOA):

and

b. provision of visa to partldpantsof meeting, travelling

incentive, conference, and exhibition from overseas that

obtained BVK5 andVK5K facilities.

The provision on strategiccoordination on Quar­

antine service is carried out by government agency that

administers quarantine ancl health mattersbased ondear

andexplidt procedure for:

a. Importandexport ofanimals andplants related to tour­

ism/meeting, travelling with incentive, conference, and

exhibition; and

b. Import and export of material/goods for tourism ne­

cessity.

l.etterb

The provision onstrategic coordination onsecu­

rity and oreler is administered by government agency in

domestic administration, thePolice of theRepublic of In­

donesia, andtheIndonesian National Army on:

a. the> policy and ~urity se-lVices within the national and

regional tourism vital object;

b. stipulation ofstandard of security andorderandsuper­

vision of tDUriStS visitfrom arrival, during travelling, and

upto departure; and

c. provision of information on the condition of tourism

place of destination that is favorable aM sare to be

visited by giving early warningon the presence of di­

saster.
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The> provision on!>trategiC' coordinMion in public

intrastructure isadministered withthe government agency

on itsavailability and maintenanre:

a. roads infrastructure heading to andwithin theplace of

destination of tourism;

b. clean water for publicfacilities andtourismfadlities at

the place of tourismdestination;

c. electrldty for public facilities and tourismfacilities at

the place of tourismdestination;

d. telecommunication public fadlities and tourismfacili­

ties at the place of oourism destination, and

e. drainage system for waste water, waste, and sanita­

tion.

letterd

The provis\on on strategiccoordination on land,

sea and air transportation Is administered by gov­

ernment agency in communication sector in the event

of:

a. Increasing lines and frequendes of foreign flight com­

paniesand national companieS from the mainsource

ofvatiouscountries toulists market.

b. Improved qualityof airport facilities, busterminal, rail­

way station, and sea port that comply with Interna­

tional Ship and Portsecurity Code (ISPS COde);

c. moreconvenience Intransprotanon faCllmes;

d. integrated modeof transportation;

e. availability ..........



e. availability d pioneering transportation seM:e; and

f. avaitabIIItyoftnwelllhgsignstguidance heacIngthetour­

Ism power of attraction and place d tourism destina­

tion.

Lettere

11le pt'O\1SJOJ1 on strategJc c:oordiJlaoon In tourism

promotion sedOr isadministered by government agenc.y

that handles overseas matters, industry, trade, capital in­

vestment, and regional government inpmmotJng integra­

tion-on tourism, trade, Industry, and capital investmentand

joint a.pitlll investrnentand jount promotion in touri5m by

involving regional goVernment. flight companies andtour­

Ism business.

Articles 34through 36

Self-explanatory.

Article37

What is meant by "policy detennining eIement"

shall be determining factor that formulates and decides

the pOIiey on implementation of Indonesia Tourism Pro­

moting Agenc.y.

What is meant by "operating elemenf' shall be

policy operatorthat runs operational duty of Indonesia

Tourism Promoting Agency.

Articles 38through54

Self-explal'Vlwry.
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ArtIcle S5

certificateofcompetence shall be granted by pro­

fessional certification Institutionthat hasobtained license

from the National Professional certificat:ian Agency. The

CertIfIcate shall be awarded after have passed the exami­

nation for OOlnpetence exercised based on standard of

competence compiled jointly by the government agency

ontourism,tourismassociation, entepreneuers andaca­

demics.

Artide 56

Pcnagraph (1)

Theprovision on foreignexperts in tourism shall

beneededto the extentthat hlsfherexpertism may notbe

fulfilled yetor noIndonesian manpower isavailable yetso

tong It does notconflict with international agreement.

Paragraph (2)

Self-explanatOly.

Artldes57 through70

self-explanatory.
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